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 INTRODUCTION TO FUNDRAISING

F

 GETTING STARTED

 
the mechanisms to reach those goals. You must assess the strengths and 

1



 DETERMINE THE ORGANIZATION’S MISSION

STRUCTURE OF THE ORGANIZATION

EXPECTATIONS

OVERALL FINANCIAL NEEDS AND GOALS
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FUNDRAISING TIMELINE 

 

LEGAL QUESTIONS 

3

SAMPLE BUDGET FOR A DEMOCRATIC ORGANIZATION



FUNDRAISING POINT PERSON (FINANCE DIRECTOR)

FUNDRAISING COMMITTEE

STAFF AND VOLUNTEERS

BUILDING AND MAINTAINING THE DATABASE
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SUGGESTIONS FOR EXPANDING YOUR MEMBERSHIP LIST

interested in getting involved.

event or is a part of the event host committee.

 The one site that seems most e!ective is fundrace.hu#ngtonpost.com. The 

 WRITING THE FUNDRAISING PLAN

1. Membership Dues
2. Hosting a Fundraising Event
3. In Person Meetings or Telephone Solicitations
4. Email and Direct-Mail Solicitations

1. Membership Dues
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2. Hosting a Fundraising Event

message surrounding the event ahead of time.

same no matter the size and the scope of the event. 

EVENT TIMELINE:  Planning, Implementation and Follow-Up

3 - 4 Months Prior to the Event:  Meet and Set Goals

6 - 8 Weeks Prior to the Event

3 - 4 Weeks Prior to the Event
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Week of the Event

Day of the Event

Post Event

3. In-Person Meetings or Phone Solicitations
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4. Email and Direct Mail Solicitations

 DONOR ACKNOWLEDGMENT

Personalization

minimum.

Speed

Update 

Never
received.

Never

Never

 RE-SOLICITATING DONORS

pulling an upset. 
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 EFFECTIVELY USING YOUR ENDORSEMENT POWER

 CONCLUSION
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SAMPLE MATERIALS: A FICTICIOUS DEMOCRATIC ORGANIZAITON

“Next Generation Democratic Club” (NGD)

THE MISSION OF “NEXT GENERATION DEMOCRATIC CLUB”

goals for the next election. 

STRUCTURE OF NGD

EXPECTATIONS OF NGD

NGD’S OVERALL FINANCIAL NEEDS AND GOALS

NGD’S FUNDRAISING TIMELINE

NGD’S LEGAL QUESTIONS

NGD’S FINANCE DIRECTOR
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NGD’S FUNDRAISING COMMITTEE

STAFF AND VOLUNTEERS

BUILDING AND MANAGING NGD’S DATABASE

3–4 Months Prior to the Event:  Meeting Held and Goals Set
Timeline for Fundraiser 
featuring the Speaker 
of the Assembly

MONTH/DATE EVENT  LOW GOAL   HIGH GOAL 

  . . . . . . . . . . . . . . . .    . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .   $       $   

  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .    . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .   $       $   

  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .    . . . . . . . . .   $       $   

  . . . . . . . . . .    . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .   $       $   

  . . . . . . . . . . . . . . . .    . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .   $       $   

 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .    . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .   $       $   

  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .    . . . . . . . . . . .   $       $   

  . . . . . . . . . .    . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .   $       $   

TOTAL . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  $ 100,000   $ 130,000

NGD Fundraising Plan 2013-14
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8–6 Weeks Prior to the Event
 A. The venue and date are set

3-4 Weeks Prior to the Event

 G. All deposits to vendors are paid

Week of the Event

 

Day of the Event

Post Event

Fundraiser Timeline
(continued)
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Calls Answered in Person:

____________________________           ] and I am calling from the Next Generation 

 

If YES:

If NO or HAS QUESTIONS:

Call Picked-up by Answering Machine: 

____________________________           

Note: 

Fundraising  
Call Script

Commitment Tracking Worksheet

First Name Last Name Phone  Ask Amount   Committed Received  Rec’d Date Notes 
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Required Disclaimer Language:

income tax purposes. 

insert current contribution limit

 
Fundraiser Invitation

14

Next Generation Democratic Club 
INVITES YOU TO A SPECIAL EVENING WITH

!e Speaker of the Assembly  
Wednesday, June 1, 2013
5:30 – 7:00 pm
Home of John Smith

$1,000 Sponsor
$150 Ticket

 
  
  

 

PAYING BY CHECK:  “Next Generation Democratic Club”
( )

PAYING BY CREDIT CARD:

insert current contribution limit



In-Kind 
Contribution  
Form

Contribution 
Form
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Thank You Note 

donate to our e!orts. 

Pat Richmond
Pat Richmond
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Re-Solicitation
Letter 

defeat.

____________ 
success.

Pat Richmond
Pat Richmond
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1401 21st Street, #200
Sacramento, CA 95811

(916) 442-5707
cadem.org

“Learn to Fish”
Fundraising Guidebook for Democratic Organizations

Authored by Kristin Bertolina Faust 
President, Bertolina & Barnato Consulting, Inc. 


