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Why digital?

» Digital has played a big role in past
elections, and its power will continue to
grow.

» Reach people where they are.

- 65% of U.S. adults turn to digital channels
to gather information about the election.

Examples




« In 2016, Donald Trump spent 44% of his media
budget on digital ads.

HOUR 2
campaign. He spent at least $8 million on Facebook LIVE e
and another $2 million on Google. That was about ke

34% of his advertising budget. BETO D'ROURKE

+ In 2018, Beto O'Rourke ran a digital first Senate 2

- Alexandria Ocasio-Cortez's authentic "my story"
campaign video has been seen by over a million
people.




Website

- Your website is your storefront, that's where you direct
all your traffic

- Most people use Google to find your website

- Make sure your website is SEO optimized

- Check to see do you have a sitemap that search
engines can crawl

- Think mobile first

- Pay attention to the load speed

- Make your website engaging and easy to understand

» Create clear call-to-actions

Do this
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social media best
practices

» Pick the best social media platforms
for your campaign

» Secure your handles

- Define your voice

- Create meaningful content

» Know your audience

- Post often, but strategically

- Be available and be authentic

Examples
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The benefits of
email marketing

- It's an effective way to reach your
audience and create a database

» Personal and customizable

- People check their emails every day
- Measurable results

Dos & Don'ts
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Reach more people
and more targeted
people with digital ads

ATTENTION

INTEREST
DESIRE

A\ AGTION




AU[H“OH Breaking through the noise

Break the Maze (Criminal Justice Reform) Dr. Akilah Weber for
Partners for Progress/ACLU - 2018 La Mesa City Council 2018

JOHN LEGEND

Goal: Education on the issue and Goal: Introducing the candidate
branding




INTERESI

Why criminal justice reform matters in
San Diego

Goal: Give more context to the issue
and branding

Understanding your targets
& what they care about

Get to know Dr. Akilah Weber

1
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Goal: Deepen interest and name
recognition




S ‘ R Why you? What makes you different?

What role District Attorney plays in
criminal justice reform
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Goal: give more context and a reason to
vote

The community endorses Dr. Akilah Weber
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Goal: build trust and get to know the
candidate better




A G-H 0 H Time to take action & vote

Remember to vote for DA Remember to vote for Dr. Akilah Weber

DR. AKILAH WEBER

The Voice for the Fufure of Lo Mesa
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Result: Dr. Weber gets elected to La Mesa

Result: Increased awareness and | . ,
City Council and beats two incumbents

pressure for the DA More

examples




Mara Elliott for
San Diego City Attorney

Voto para proteger nuestra comunidad

&

In 2016 election, we ran ads targeting
Spanish-speaking residents in and sow 7%
up ballot representation

Vivian Moreno for
san Diego City Council
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In 2018 election, we ran digital ads and
text messoge program for Vivian Moreno
and sow the programs supporting each
other and the canvassing efforts.
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Paloma Aguirre for
Imperial Beach City Council

Paloma Aguirre
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In 2018 election, we designed Paloma Aguirre's
campaign website, digital marketing materials, and
email marketing program as well as her social
media presence. As a result of our efforts, we
helped Paloma become the first Latina
Councilmember for the City of Imperial Beach.




Homework

- Google your name and see what comes up
as the first result

- Create a LinkedIn profile and add
campaign messaging on the profile

- Check your website on your mobile phone

- Check your website load time

- Study your analytics on social media, email
campaigns and website
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